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Fig 2   Sakuragicho, Yokohaha (Ross, 2014)

Fig 1   Sakuragicho, Yokohaha (Ross, 2003)

Introduction

The aim of this project is to turn my local town 
(Kamigori) into a centre for street art instead of a 
potential industrial dumping ground. Japan, like many 
countries would benefit from having a centre for this 
modern art movement. This, however, is a challenging 
task for several reasons. 
Although street art has its origins in the US graffiti 
scene, it has become a worldwide art movement and 
during the 1990’s, graffiti gained more popularity in 
Japan. However, unlike some countries such as the UK, 
graffiti art or street art increasingly became a criminal 
act and in a district in Yokohama, a ‘graffiti sanctuary’, 
the graffiti art was completely removed by the local 
authorities and banned in 2008 (Fig 1,2). In Tokyo, the 
Metropolitan Government had a successful volunteer 
program to remove graffiti between 2008 to 2010, 47% 
of the volunteers were local people although it found 
some place in organized, government approved areas. 
This is mostly due to the fact that it is still considered 
as a crime and because of Japanese cultural attitudes 
or norms involving damage to property (Yamakoshi 
and Sekine, 2016).  
These occurrences could be seen as a reflection of the 
government’s and public’s changed attitude to graffiti 
and street art. There has been some recent acceptance 
through the Bansky exhibition in 2021-2022, GENI-
US OR VANDAL? (Fig 3) and the fact that one illegal 
Bansky piece has been accepted by the Tokyo Met-
ropolitan Government (Fig 4). However, the lack of ac-
ceptance of Japanese graffiti and street art has made 
this controversial. Therefore, the non-acceptance of 
street art in Japan is not beneficial to the movement 
but street art can bring many benefits to a community 
and indeed attract business and investment. 
There are many benefits to communities through 
street art. It makes a contribution to the creation of a 
community and its promotion (Daichendt, 2013). Com-
munities are participants as they view, interpret and 
share the art, in addition to making a contribution to 
the culture inspired by the art. Street art changes the 
cultural environment by boosting the cultural identity 
of the community (Smith, 2013). Therefore, a street art 
project in an area that has little sources of income or 
is becoming rundown can impact positively on the 
community.  
The question that this paper seeks to answer is what 
can the presence of street art do for the development 
of an area in Japan (Kamigori)? Will street art change 
the community? Will Kamigori experience a positive 
shift from being a potential rubbish dump to becom-
ing a centre for a street art movement? This aim will 
be addressed by firstly outlining the developments in 
street art as an international movement. Then ana-
lysing the current thinking on street art in Japan by 
looking at Japanese street art and its increased ap-
propriation for commercial purposes.  Then, an analy-
sis of the benefits of introducing street art to Japan is 
provided by looking at successful examples from other 
countries. Finally, a plan for the project is discussed 
with the above considerations in mind. 

Fig 3   BANKSY GENIUS OR VANDAL?, 2021-2022

Fig 4   Banksy, 2019
A painting of a rat, possibly by Banksy, on a 
seawall in Minato Ward, Tokyo.
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Project details and 
current status 
The planned project will be in Kamigori, in Japan. The 
government is planning to cut down trees and build 
a rubbish disposal site for industrial waste from all 
over Japan in the mountain in my hometown Kamig-
ori, Hyogo Prefecture, where 3.02 million cubic meters 
of industrial waste will be buried over 20 years (Kobe 
Newspaper, 2021). In January 2009, the “Kamigori 
Industrial Waste Problem Countermeasure Council” 
composed of residents opposed to the project, collect-
ed 6,773 valid signatures, or 53% of the total number 
of voters, and submitted them to the mayor, but the 
project has not yet been stopped (Kobe Newspaper, 
2021; Ako-Minpo, 2021). There are also risks of envi-
ronmental pollution and health hazards, including air 
pollution from the production of toxic gases, con-
tamination of soil and groundwater, and the impact 
on residents’ drinking water. According to Journalist 
Setsuko Yamamoto (November 16, 2019), “No matter 
what technology is used, once something is contam-
inated, it can never be recovered” (Ako-Minpo, 2019). 
The Senator of Kamigori is trying to build the rubbish 
disposal site to generate more income for the town. 
Kamigori has no factories, tourist attractions or source 
of income (Sawada, 2019). 
A project involving street art might help turn the 
town into a tourist destination and help develop it 
into a more attractive place to live and visit. Art and 
the community are closely related.  Art can have a 
positive influence and generate tourism, business, 
and encourage investment (Guetzkow, 2002). Graffiti 
or street art can also lead to graffitification or graffi-
ti-gentrification, which is the process which happens 
when an area becomes a centre for street art. This can 
encourage more visitors and result in the development 
of small businesses which then attract larger business-
es and development (Mufson, 2016). 
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Graffiti Early History  
The motivation behind graffiti writing is to assert 
one’s existence and leave one’s mark in many plac-
es (The Art Story, 2019). Graffiti began in Philadelphia 
in the late 1960s and was primarily used to make 
political statements and mark the territory of street 
gangs (Datcu, 2014) (Fig 5). In the 1970s, graffiti writ-
ing was invented by urban youths in New York City, 
inspired by the invention of aerosol spray cans and 
heavily influenced by hip-hop culture (Fig 6). Many 
graffiti artists consider themselves as “writers” rather 
than artists and focus on the “tag” or “signature” of 
the author (Eden Gallery, 2021). Taki 183 (Fig 7), who 
wrote his own nickname on the street, was the first 
graffiti writer to achieve fame. Later, copycat writers 
took up the same activity. These early graffiti writers 
are important because they had no gang affiliations 
(Lewisohn, 2008, p43).  
In the late 1970s and early 1980s, street artists 
emerged who painted graffiti using images and tags 
(Fig 8). Following this, graffiti art moved away from 
tagging and focused on visual symbols that encom-
passed a much wider range of media than graffiti writ-
ers use, developing into a type of street art (Lewisohn, 
2008, p.15, p21 & Eden Gallery, 2021).  

Fig 6   Gang graffiti / n.k., 197- 

Fig 7   Taki 183, n.d.

Fig 8   Howard the Duck / Quiñones, 1988 

Street Art is it Graffiti? 
Street art has its roots in graffiti and “Street art 
is probably the world’s greatest contemporary art 
movement” (Lewisohn, 2008). Graffiti can be defined 
as the act of applying medium on a surface which 
has not been sanctioned or officially approved of 
(Bacharach, 2016, pp.482 - 490). Graffiti writing, how-
ever, is widely known as a part of hip-hop culture 
along with breakdancing and other elements of hip-
hop (Urbanario, 2010) and is characterised by the 
writer’s tag or signature (Lewisohn, 2008, p.15, p21). 
Street art can be defined as a being a part of the 
sub-genre of graffiti writing. It is difficult to differen-
tiate between the terms graffiti art and street art as 
those who consider themselves as graffiti writers or 
artists tend to worry less about the illegal nature of 
their art; however, street art can include artists who 
may be concerned about external influences such 
as public opinion and legality (Lewisohn, 2008, pp 
15-18). ‘Street art is often reflective of the place it 
is installed.’ It can be political, creative and include 
many different forms such as stencils and artists 
use a variation of materials such as spray cans and 
paint. However, what makes both graffiti art or writ-
ing and street art interesting is that they both claim 
urban spaces as their own although the motivations 
behind both may be different, both mark their terri-
tory in different ways. According to one street artist 
Eine, street art is ‘a lot friendlier and a lot happier 
and not so hardcore’ compared to graffiti art or writ-
ing (Lewisohn, 2008 pp 63- 69) (Fig 9). 

Fig 9   Eine, 2014 
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Genre Crossovers 
There have been many crossovers 
and artistic developments in the 
street artist’s life and during the 
1980’s many graffiti writers such 
as Futura 2000 had gallery success 
(Fig 10). This success among others 
paved the way for graffiti artists to 
move between the street context 
and more commercial contexts. For 
example, in the 1990s Futura 2000 
designed covers for the record 
label Mo Wax (Fig 11). Other artists 
blurred these boundaries between 
graffiti and street art in the 1990’s 
such as Shepherd Fairey (Fig 12) 
and Banksy (Fig 13), forming a type 
of hybrid street art which was far 
away from the previous era’s purist 
graffiti writers (Lewisohn, 2008 p 
81 & Eden Gallery, 2021). For exam-
ple, Banksy has formed his own 
voice and style, reusing old ideas 
from graffiti writers. Maintaining 
the anonymity but displaying some 
work in galleries and using stencils 
as opposed to solely using spray 
cans (Street Art Bio, 2020) (Fig 
14,15). Street art adopted an anti- 
globalist form during the 1990’s 
in contrast to its purely hip- hop 
association in the 1980s (Lewisohn, 
2008 p 81). 
In the 2000s and the present, 
street art has developed into a 
genre that encompasses many art 
forms including sculptures, yarn 
bombing and stencils, for example 
(Walker, 2019) .However, its total 
acceptance by the mainstream art 
world still remains an issue (Eden 
Gallery, 2021). 

Fig 11   Futur, 2019

Fig 12   Obama Hope / Fairey,S., 2008

Fig 13   Peckham Rock / Banksy, 2005 

Fig 14   Napalm / Banksy, 2004 Fig 15   Napalm / Banksy, 2004 

Fig 10   Sans titre / FUTURA2000, 1985 

Street Art in Japan 
The street art movement in Japan 
originated in the 1970s, when Rocco 
Satoshi, one of Japan’s pioneers 
of street art, began painting mu-
rals on the walls of Yokohama’s 
Sakuragi-cho district (Fig 1). Graffiti 
developed its own identity among 
artists and gained popularity in 
the late 1990s because of the film 
“Wildstyle” (Fig 16). In the 1990s, the 
first generation of Japanese graffi-
ti writers went to the U.S bringing 
graffiti back to Japan. During the 
1990s and through to the 2000s 
was the time when street art in 
Japan developed (Yamakoshi & 
Sekine, 2016).  
The first large-scale exhibition, 
“X-color/Graffiti in Japan”, took 
place in 2005(Fig 17). As graffiti and 
street art became more popular, 
Japanese graffiti artists developed 
their own style, mixing calligraphy, 
kanji characters, anime and manga 
characters, and other elements into 
their work (Ross, 2016, p.219) (Fig 
18, 19). In Japan, and particularly 
in Tokyo, the history of graffiti and 
street art is fascinating and col-
ourful (Yamakoshi & Sekine, 2016, 
p.345). However, this long history 
can hardly be seen on the streets 
(Mode press, 2016).  
As graffiti and street art became 
more popular, it created conflict be-

tween artists and local governments 
(Ross, 2016, p.219). This is proba-
bly because Japan is viewed as a 
nation that has already transitioned 
from a “discipline society” to a 
“control society.” It’s often referred 
to as a post-modern “risk society,” 
“surveillance society,” and/or “dual 
society” associated with an audit 
culture, in which people set norms 
by predicting difficulty ahead of 
time in to prevent dangers. This 
means that those who do not adopt 
a risk-avoidance strategy are either 
excluded from mainstream society 
or viewed as abnormal individuals 
unable to fit in (Yamakoshi & Se-
kine, 2016, p.345). 
Graffiti writers and street artists 
encounter challenges imagining 
and making significant connections 
with society, either favourably or 
negatively, in Japanese society. 
When the connection to civilization 
is refused, the essence of graffiti’s 
creativity of deviation is forced to 
branch out. Therefore, the writer’s 
energy is channelled either within 
the subculture to maintain relation-
ships with their peers, or outwardly 
to sublimate graffiti into art, with 
the only other option being to stop 
writing graffiti (Yamakoshi & Sekine, 
2016, p.345).  

Fig 16   Wild style, 2005 
Fig 17   X-color/Graffiti, 2005 

Fig 18   Samurai, 2003 

Fig 19   Suiko, 2005
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How Japan views street art
In Japan, where high order and cleanliness are val-
ued, the culture of graffiti art has been seen as a 
mere foolish act of vandalism (Mode press, 2016) (Fig 
20). This among other reasons is why the graffiti and 
street art scene in Japan has been slow to develop 
compared to other parts of the world (Aláezs, 2021). 
The problem of street art in Japan is not only cultur-
al, but also legal. In Japan, you can be charged with a 
crime for graffiti, and fined heavily or imprisoned for 
up to five years for damaging a building. Strict sur-
veillance cameras are another reason why street art 
is almost non-existent in Japan. (Time out, 2021, Ross, 
2016, Aláezs, 2021 & Mode press, 2016).  
This non acceptance is evident in Tokyo. Due to a 
combination of cultural norms and strict anti-graffiti 
legislation, the quantity of street art you would see on 
a normal walk through the city was, for many years, 
on the low end of the scale when compared to me-
tropolises like New York, London or Berlin (Time out, 
2021). According to street artist Kohei Yamao (Baki 
Baki), the reason why Japan lags behind other coun-
tries is not that we do not have talented artists, it 
is that we do not have enough cities that can pro-
duce street art (Mode press, 2016). In addition, young 
people are more likely to regard street art as art than 
older people (Viel, 201-).  
In the heart of Tokyo, street art can be found in 
Shibuya, Harajuku and Shinjuku, Koenji and Shimok-
itazawa. Surprisingly, many of these works, especially 
those with attention-grabbing or innovative tech-
niques, are created by foreign artists, not Japanese 
(Fig 21-23).  
However,  the most intriguing aspect of Japan is 

that the scene is still evolving (Aláezs, 2021). The 
first Banksy exhibition, Banksy GENIUS OR VANDAL? 
(2020-2022), is currently making the rounds in Japan 
(Tanaka, 2020) (Fig 3). In addition, The Brooklyn, New 
York-based artist KAWS who started out subvertis-
ing billboards and bus shelters also attracted media 
attention this year with his major exhibition KAWS 
TOKYO FIRST (Mori Arts Center Gallery, 2021) (Fig 24) 
and since May of this year, an event called Street Art 
Gallery has been held in Shibuya, Tokyo. Works of 
famous art were commissioned by Shibuya Ward and 
are on display (Shibuya Bunka Project, 2021) (Fig 25). 
However, no walls were provided for street artists. It is 
nearly impossible to find both traditional illegal graffiti 
and legal murals in Tokyo or other large Japanese 
towns like Yokohama (Aláezs, 2021).  However, in 2019, 
the Tokyo Metropolitan Government kept graffiti paint-
ed near a station in Tokyo that could have belonged 
to British artist Banksy (Fig 4). The Tokyo Metropoli-
tan Government was criticised by the public, ‘It is not 
right to give them special treatment, they should be 
erased immediately’(Japan Keizai Newspaper, 2019).  
There is hope for Japanese Street art, however. Japa-
nese culture has been influenced by its Asian neigh-
bours, especially China, since 206 B.C. and since the 
1860s, it has developed its own culture, strongly influ-
enced by the west but combined with traditional Jap-
anese aesthetics (MLIT Japan, 2019). The Japanese are 
pro-Western and admire Western culture (Ishino, 2021). 
This is why there is a demand for Japan to embrace 
street art. Therefore, I propose, inspired by Shibuya’s 
event Street Art Gallery (2021), to use the power of 
street art to create a tourist attraction in Kamigori.

Why Street Art Contradicts Japanese Culture 

Fig 20   Tokyo Station / Japan Luggage Express, 2019

The legitimacy and 
value of street art 
The use of street art as a medi-
um for advertising campaigns as 
well as other commercial uses, 
has become commonplace. Street 
artists have also been successful 
in branding their own street art 
all over the world (Droney, 2010, 
pp.108). Companies are realizing 
the commercial potential of street 
art. For example, Japanese brand 
UNIQLO began a cooperation called 
UNIQLO UT URBAN WALLS in 2020 
(Fig 26). Designs on t-shirts, bags, 
and stickers by artists like D*FACE, 
LADY AIKO, and André Saraiva 
whose work was recently wiped 
from the Japanese public area 
can now be found(Aláezs, 2021). 
Japanese graffiti and street artists 
are frequently commissioned by 
company owners ;therefore, their 
work has little artistic merit. Street 
art has yet to be acknowledged as 
a formal art form due to the lack 
of crucial messages that appeal to 
people’s hearts (Mode press, 2016).    

Fig 21   Astro Boy / Invader (French), 2014 Fig 22   Harajuku Zombie / Lauren YS (American), 2018 

Fig 25   Street Art Gallery, 2021 Fig 24   KAWS TOKYO 
FIRST, 2021 2018 

Fig 26   UT URBAN WALLS  / UNIQLO, 2020 

Fig 23   Lushsux (Australian), 2018
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The Future of street art 
in Kamigori, Japan 
Although graffiti or street art emerged on the streets 
as illegal and underground, it has succeeded in at-
tracting tourists, increasing the attractiveness of the 
area and improving economic performance (Portz, 
2017). Along with its commercial potential and usage, 
street art has gained value among the public and offi-
cials alike. Melbourne, for example, is known as a city 
of street art (Time out, 2021). Many individuals in Mel-
bourne dislike tagging, on the other hand, they appre-
ciate ‘street art,’ such as larger, more creative pieces 
or murals placed in acceptable locations with authori-
zation (The City of Melbourne, 2020) (Fig 27). Because 
of its universal appeal, Melbourne’s previous conserv-
ative Lord Mayor, Robert Doyle, endorsed street art 
in the city (Honig, 2017). Bristol, in the UK, has also 
produced some of the best graffiti and street artists 
in the world, including Banksy, 3D, and Inky. For many 
people, Bristol is undeniably the center of street art 
and graffiti in the UK, which has made Bristol into a 
tourist destination (Wright, 2012, pp.3-6) (Fig 28). This 
supportive attitude toward street art in Bristol has 
attracted a large number of artists and even citizens, 
all of whom are contributing to a positive shift for the 
city’s walls (Jagannath, 2018). Another example can 
be drawn from Penang in Malaysia (Fig 29). Penang’s 
popularity has grown as a result of the establishment 
of an outdoor art gallery featuring high-quality street 
art, and it is currently Malaysia’s second most popular 
tourist destination after Kuala Lumpur, the country’s 
capital (Oon,2017).  Drawing from the above examples, 
street art appears to have gained more acceptance 
from the public as well as being used commercially. 
However, in many cases it is still considered and is 
vandalism (Bengsten, 2016, p417).  

Fig 27   Melbourne / Visit Victoria, 2021 Fig 28   Bristol / Inspiring City, 2016

East Side Gallery, Berlin / Photo by Mayumi

Fig 29   George Town, Penang / Gorman, 2018 
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Experim
ent 

I thought, why not make Kamigori a street art city like 
Bristol or Melbourne? In Japan, there are signs that 
the Japanese are embracing street art, as evidenced 
by the success of Banksy’s street art exhibition and 
Shibuya Ward’s use of street art in its events. The aim 
of the project is for  Kamigori to attract many visitors 
from all over Japan. 
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The risk of creating 
a street art in Kamigori 
Graffiti and street art are present in areas of Tokyo 
which have high criminality and are run down. A 
video, by a well-known Japanese YouTuber, gives an 
overview of Adachi-ku and Shinjuku’s Kabuki-cho, two 
of Tokyo’s most dangerous areas. The reasons for this 
are that there was a rise in criminality as a result of 
drug cartels, a lot of waste in the streets, even the 
presence of a prison in the area, and, above all, a lack 
of surveillance cameras. However, it was also pointed 
out that another cause for the danger was that it was 
full of what they referred to as “scribble” showing a 
power box full of stickers and tags (Aláezs, 2021) (Fig 
30,31). In other words, graffiti and street art have a 
negative image in Japan because of the areas they 
are found in.  
Therefore, introducing street art to Kamigori could 
affect the security and appearance of the town. There-
fore, my first idea was to legally build a museum and 
display street art inside with displays of street art by 
street artists from abroad, locally and nationally (Fig 
32). However, creating a museum of street art may be 
contrary to the essence of street art. Street art forms 
belong to the street and often draw their inspiration 
from it, this means that they have formed their iden-
tity on the street and not in the gallery (Abarca, 2017).  
Street art has a public/street context, being displayed 
in a gallery or museum can take away its original 
purpose and meaning (Irvine, 2012, p5). It is true that 

street art can be a powerful and beautiful thing that 
attracts people to a gallery but by separating it from 
its natural environment and confining it to a limited 
and controlled space, it loses some of its rebellious 
nature (Abarca, 2017). 
However, the positive effects of an exhibition in a mu-
seum, the necessity for recognition and the fact that 
the area needs developing can overrule and indeed 
avoid the negative impact on the Kamigori environ-
ment. In addition, I realized that an outdoor exhibition 
of street art in Kamigori was the best way to under-
stand the essence of street art and to create a street 
art city in Kamigori. The problem is how to gain a bal-
ance between acceptance of street art and how to not 
affect the local community negatively. I thought that 
street art should not be displayed outside residential 
buildings and residential areas (Fig 33). Although, in 
Bristol and Melbourne, you can see street art around 
the cities, for my project, I decided to exhibit street 
art in a limited area in Kamigori.  

Fig 30,31   Tokyo kabukicyo / Aláez, 2021 

Fig 32   Museum idea sketch Fig 33   Residential areas in Kamigori
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Location and Type of Street Art
The area I decided to exhibit street 
art is along the river in the centre 
of the city ( Fig 34). It is far from 
the residential area and there is a 
large area of land. It is also low-
er than the residential area, and 
residents have to go down to the 
side street of the river to see the 
street art (Fig 35). This means that 
street artists will paint their art on 
the river side and hardly affect the 
lives of the people who live in the 
area. Moreover, photography and 
art have long been used to raise 
awareness about conservation is-
sues. The incorporation of political 
and social themes into an artist’s 
work is an efficient technique to 
bring a topic to the forefront of 
people’s thoughts (Urth Magazine, 
2021) (Fig 36). In the case of Kama-
gori, one of the areas which could 
be explored is the fact that the 
local government wish to use the 
area as an industrial waste dispos-
al area against resident’s wishes. 
However, there seemed to be some 
resistance to the idea of having 
Japanese street artists draw art 
with a specific theme(Yamakoshi 
& Sekine, 2016). Therefore, some 
areas will be set aside for street 
artists to paint as they wish. The 

Fig 34, 35   Residential areas in Kamigori

Fig 36   Half Rabbit / Bordalo II, 2017 Fig 33   Kamigori Map

exhibition proposal will, therefore, 
have two areas, one with a semi – 
permanent collection, maybe with 
political or social themes, with 
artists renewing their pieces every 
year or two or having new artists 
display their work. This work will 
be commissioned. There will also 
be a temporary collection, which 
would allow artists to paint over 
each other’s work and it will be 
non- commissioned to allow for 
artistic freedom. Artists can legally 
and freely paint in this area.  
Currently, there are few areas in 
Japan where street art can be 
legally applied. Kohei Yamao, aka 
“BAKIBAKI”, a street artist, also 
wants to see more legal walls 
(Mode Press, 2016). Regarding the 
disparities between his country’s 
graffiti scene and that of the rest 
of the world, SAYS, a street artis 
responded “I haven’t been to many 
countries, but isn’t it unusual for 
Japan to have so few legal walls 
in the capital? “ (Aláez , 2021). 
This could mean that street artists 
could visit Kamigori for free and 
paint there. This would be benefi-
cial for Kamigori and also for the 
street artists. 
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Target Audience 
Graffiti writers’ values have diversi-
fied since the mid-2000s as more 
young individuals have taken up 
the art form. Graffiti and street art 
are no longer regarded as a form 
of underground youth subculture. 
In Japan, the graffiti scene has 
reached a “saturated stage” (Yama-
koshi & Sekine, 2016). MQ, a well-
known American graffiti artist, stat-
ed in an “in Tokyo it might not be 
a movement, but they have graffiti 
trends” (Aláez , 2021). Furthermore, 
although street art originated in 
western culture, the Japanese have 
always accepted western culture 
(Fang, n.d., p.4). 
Japanese young people are still 
strongly influenced by American 
culture and European Culture (Viel, 
201-). This means that there is 
potential that the Japanese youth 
will become interested in street 
art in Kamigori. If young people 
are interested in Kamigori, it will 
be beneficial to Kamigori and they 
can spread the word via social 
networking sites as young people 
have become a powerful influence 
across all age and income groups 
(Anstee, 2021). Young people, es-
pecially those born between 1996 
and 2013, who have been exposed 
to YouTube and social networking 
sites since infancy and experi-

enced the covid at an impression-
able age, are said to be the game 
changers who will upend consump-
tion and business in the next 20 
years (Folkmane, 2020). 
My first idea was to create a  pro-
motion of the event  using a video, 
a website and  with a street art 
style design, which would inform 
the public about the street art 
event in Kamigori, assuming that 
the government and the residents 
would agree to have my street art 
project in Kamigori (Fig 37). I was 
also hoping to find sponsors for 
the event. However, I realized that 
it was too early to promote the 
event. There is still a part of Jap-
anese culture that considers street 
art to be graffiti, so it is firstly 
important to help the residents of 
Kamigori understand my project’s 
benefits. 
Also, to actually hold a street 
art event in Kamigori, I need to 
convince the government to allow 
us to hold the event so, in order 
to persuade the government, it 
would first mean selling the idea 
to the public. To do this, I need to 
convince the residents of Kamigori 
to understand the necessity and 
merits of street art in Kamogori(Fig 
38). 

Fig 37   Old logo experiment designed in a 
street art style

Fig 38   Residents must 
first be convinced to 
adopt street art

3D as an Effective 
Communication Tool 
3D is often used in an urban plan-
ning such as New Capital City of 
Indonesia (2019), Toyota’s future 
town plan; Woven City (2020) and 
Clyde Waterfront & Renfrew Riv-
erside project in Glasgow (2017) 
(Fig 39 - 41). 3D geovisualizations 
are best used as supporting tools 
in urban planning communication 
(Jaalama et al., 2021, p.1). I thought 
that a 3D video would be the most 
effective way to represent a project 
that does not really exist. Howev-
er, I was advised that a 3D video 
would be too difficult for a begin-
ner to make, so at first, I thought 
it would be better for me to make 
a video using a paper model or an 
illustration. I also looked for refer-
ences that created a video in other 
ways than 3D (Fig 42, 43). However, 
I rethought that 3D would be more 
realistic to explain the future of 
street art in Kamigori, and it would 
be easier to convey what I wanted 
to express to the viewers.  
The idea of the first video was 
to show how the future street 
art would attract many people to 
Kamigori, how the power of so-
cial networking would spread the 
charm of Kamigori throughout 
Japan, and the benefits of adding 
narration to the video to explain 

Fig 39   Woven City / Toyota, 2020 

Fig 40   Clyde Waterfront and Renfrew Riv-
erside / Glasgow City Region City Deal, 2017 

Fig 41    Indonesia picks winning design for 
its new capital / South China Morning Post, 
2019 

Fig 42  Street of Life / Pai, 2015 
(paper model)

Fig 43  City illustrator animation / Laidlaw, 
2020 

Reference for 3D creation

Reference for other ways than 3D

the economic benefits. It was a 
video that only proposed that 
street art would make Kamigori 
more attractive. However, it lacked 
impact even though it showed the 
merits of street art (Fig 44). 
As mentioned in the introduction, 
in January 2009, according to the 
Kobe Newspaper, the “Kamigori 
Industrial Waste Problem Council,” 
composed of residents opposed to 
the project, collected 6,773 valid 
signatures. This shows that more 
than half of the Kamigori residents 
understand the negative impact 
of the future construction of the 
waste treatment plant in Kamigori, 
while the remaining 47% do not. 
Since there is currently no land-
fill in the mountains of Kamigori, 
I thought it would be difficult to 
actually imagine the future. 
For this reason, I felt it was neces-
sary to express the negative effects 
of the waste treatment plant and 
how it would affect Kamigori. 
Therefore, I first added a scene that 
evokes the future of Kamigori with 
the waste disposal plant, explain-
ing the negative effects. I struc-
tured the video to represent the 
bright future and the dark future 
(Fig 45). 
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Fig 44  My first attempt at storyboarding for my video

At first, I had not planned to include people, but by including them, 
the video became more intimate.

A scene of Kamigori’s information being spread more and more by 
young people on social media sites. It shows that Kamigori is being 
introduced to the whole Japan. 

The moment when the information of Kamigori goes through the 
internet connection. It also expresses time and space to show that 
time is progressing.

Kamigori’s Transformation into a tourist destination:For the final 
scene of my video, I drew inspiration from Disney’s film introduction 
sequence. I want Kamigori to become a popular tourist destination 
for young people, similar to Disneyland. I also drew inspiration from 
the final scene of Toyota Woven City (Fig 39). 

Walt Disney Pictures Intro, 1985-present

SketchSketch
3D

3D
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Fig 45  The  storyboard for the bright future and the dark future

In the beginning, I created a scene with only clouds, which lacked 
impact so I added a a newspaper showing about pollution with a 
child crying.

Currently, there is still no waste disposal plant in Kamigori, but 
other places already have them. A shot to show that the waste dis-
posal plant is coming to Kamigori. 

A truck carrying rubbish

The rubbish truck represents Kamigori’s forthcoming waste disposal 
plant. The scene where the truck disappears and turns into a street 
art town. 

An experiment on how to create somber and atmospheric mood 
lighting. 

An experiment in which a newspaper dances and changes shape due 
to environmental elements such as the wind. 

Experiments 
in Cloud scene making

Colour Adjustment

Lighting Adjustment

Newspaper movement
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Building a waste disposal site
I struggled with the texture and shape of the rocky terrain and the 
creation of the rubbish heap. 

WALL-E, 2008

References

Mechanical, 2018

I adjusted the colour of the sky as I thought it would be better, slightly darker and create a more atmospheric scene. The rubbish also 
needed to be adjusted as it did not look realistic and needed to be darker and dirtier.  

I initially failed when attempting to make the rubbish heap, this was 
due to my inexperience with Blender. After several more attempts I 
created the final version. 

The mountains were originally much larger but I felt they needed to 
be less prominent, therefore I sculpted them smaller in Blender. 

Layout

The texture was also problematic as it was too uniform and made it 
look unrealistic. This meant I needed to randomise the rock forma-
tions in Blender to achieve a more natural feel. 

The shot I cut
An image of a scene I removed from my video. This took a long 
time to create but I thought that it was not important for this pro-
ject so I decided to cut it from the final edit. 

Lifting a tyre

Creation of a shipping Container

The first idea for the street board was a truck with a tv but I 
changed the plan when we realised that there are no trucks like this 
in the landfill.

It’s more realistic to put a TV in a landfill.
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At first I didn’t include a river but later decided to include a pollut-
ed river. I wanted to emphasize that the river could be cleaned up 
by the introduction of street art. 

Experiments on the quality of water. Too many waves, no reflection.. 

Unfortunately, there were too many reflections and made the river’s 
surface look like a mirror. 

The sand under the river is now visible. I could make the water 
layer transparent.

Experiments in the transformation of 
a town of street art

Fig 39   Woven City / Toyota, 

References

Abbas, 2017

Kamigori is not well known for its cherry blossoms but there are 
many and they are beautiful so we thought we would use them in 
the video.

An experiment to see how cherry blossom petals can be made to 
look like more realistic. 

The petals dance in the wind

Experiments 
in locations for street art
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I was unconsciously making the river straight. this is not like the 
river in Kamigori. I had to make it again.

At first I wanted to put real houses along the river, but to empha-
sise the street art, we decided to make a simple house in white, so 
that it would not clash with the impact of the street art.

I felt the icons and comments were not exciting enough, so I tried 
to add more movement and make each element more three dimen-
sional. I wanted this area to be used to spread the word throughout 
Japan. 

The addition of a map of Japan and a line of carve movement gives 
the feeling of flying around Japan.

I initially made it a pink colour and it turned out beautifully. How-
ever, because the colour of my project is blue, I needed to use blue 
in the final piece. 

Experiments with Social Media
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Experiments in last scene

In the first one I made, the street art was dark and unobtrusive.

Experiments with fireworks. Adjusting colour, size, brightness and 
speed.

Street art is illuminated to make it stand out.

The first idea

The second idea

The third idea

Final Logo

+

Experiments in Logo

My first idea was to use a single colour with 
flat dots. 
I then progressed by trying to have more 
dots throughout. 
I also wanted to experiment with making 
the dots look more three-dimensional using 
gradients. 
The final logo used a reduced number of 
dots but maintained the three-dimensional 
aspect. 

The logo that signifies that the river of 
Kamigori will be protected by Street Art 
in the future without being polluted by 
chemicals.
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A flowing movement

Melting movement

Spraying

Originally, I used a black background but 
wanted to create a clean and bright image 
so I therefore changed to a bright white. 

Experiments in Motion Logo

Final Motion 

Website 
The initial structure of the website 
I had in mind was a general event 
website introducing street art exhi-
bitions in Kamigori, like the Lon-
don Design Festival website, with a 
map of where the street art would 
be exhibited (Fig 46). However, that 
would have been just a website 
introducing street art events. I 
decided to create a proposal type 
website with more in-depth con-
tent that was not included in the 
2min video for residents who 
wanted to know more about the 
detailed plans.  
Initially, the proposal website was 
designed to have all the informa-
tion on one page, so that people 
could read the whole story just by 
scrolling (Fig 47). However, I was 
advised by several web designers 
that if a website has too much text 
on one page, it will take a long 
time for readers to find what they 
want to read, and there is a possi-
bility that they will not read it, so 
I recreated the site with separate 
pages (Fig 48). Also, since there 
were five colours used on the web-
site and it did not look coherent. I 
reduced the colours and used col-
ours of the logo in video to create 
a visual that shows the connection 
between the video and the website. 
Street art might evoke vandalism 
so I dared to keep the design and 
font clean without using street art 
style. 

Fig 46    London Design Festival, 2021
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LOGO

Image

The government is planning a final disposal site for industrial waste in Kamigori Town, Hyogo 
Prefecture, where 3.02 million cubic meters of industrial waste will be buried over 20 years. 
Currently, 53% of citizens are against the construction of this industrial waste final disposal site. They 
also cite the risks of environmental pollution and health hazards, such as air pollution due to the 
generation of toxic gases and contamination of soil and groundwater. However, the construction of 
a final disposal site for industrial waste in Kamigun, which is in financial difficulty, is supported by the 
government and has some advantages. However, considering the risks to the nature of Kamigun and 
the health of its residents, this plan should be blocked.
Therefore, we propose a plan to transform Kamigori into an attractive town with street art and make 
it a tourist destination. If it becomes a tourist attraction, economic benefits will occur in Kamigori 
without having to build a waste disposal plant.

There are many benefits to communities through street art. They make a contribution to its creation 
and promotion. Communities are participants as they view, interpret and share the art, in addition to 
making a contribution to the culture inspired by the art. Street art changes the cultural environment 
by boosting the cultural identity the community. Therefore, a street art project in an area has little 
sources of income or is becoming rundown can impact positively on the community. In addition, 
Melbourne (Australia), Penang (Malaysia), and Bristol (UK) have succeeded in becoming tourist 
destinations through street art.

In addition to avoiding the problem of the construction of a final disposal site for industrial waste, there 
are other advantages to making Kamigori a tourist destination.

This is because there is a risk that street art will destroy the landscape of Kamigori. Street art should 
not be displayed outside residential buildings but only on river banks below the average height of 
land in Kamigori.

Street Art Saves Kamigori
Kamigori Tourist Attraction Project

Benefits of Using Street Art

Street Art Location Map

Advantages of making Kamigori a tourist destination

landscape policy

Residents' voices about Street Art

Tourists will bring back 
the vitality of Kamigori's 
shopping streets, 
restaurants, and lodging 
facilities.

Street art using rubbish will be permanently 
displayed in this area unlike the Temporary 
Collection Area. Street art is one of the efficient 
ways to raise people's awareness of issues by 
incorporating political and social themes. The 
street art using rubbish will tell the public about 
the problems Kamigori  is currently facing with 
the construction of a final disposal site for 
industrial waste and also tell the history of why 
we decided to exhibit street art in Kamigori.

Currently, there are few walls in Japan that street 
artists can legally hang. Therefore, we will create a 
wall to be hung legally in Kamigori. The artists will 
visit Kamigori themselves and create street art 
without Kamigori having to pay money to the 
artists to commission them. Also, this area allows 
artists to paint street art on top of street art so 
each time a new piece is created, the piece 
disappears, so you can always enjoy different 
street art.

As the number of 
tourists increases in 
Kamigori, new stores 
will be built, employees 
will be needed, and 
there will be more 
places to work.

More places to work 
means that young 
people in Kamigori can 
find jobs in the town 
instead of going out to 
work. Also, people from 
outside the town will 
come to work and the 
population will increase.

Increase in the number 
of trains and buses. The 
direct train service to the 
city center was 
discontinued about 15 
years ago due to a 
decrease in the number 
of users but it may be 
restarted in the future.

22 さい　会社員
森さくら
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未完成

Fig 47    1 page website Fig 47    1 page website Fig 48 Separate pages

Edited

I’ve been advised that menus that are too 
long are difficult to read.

I tried a stencil-like phantom, but decided 
that a simple font would give a cleaner im-
age, so I decided to give it further consid-
eration.

Edited

For the final form, 
see next page.
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I’ve removed the header 
decoration and put the 
menu in one box. This gave 
it a simpler and cleaner 
look. In addition, all the 
wave decorations in the 
background have been 
removed.

After some trial and error, I decided to use the same font as 
the logo. This gave the website a sense of unity. I have also 
reduced the font size to make better use of white space.

The final form.
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The first illustration was too colourful for the 
aesthetic of the website. I therefore created a 
new monotone version. 

Not too much to match the colours of the website but not too far away. The map is blue to 
match the pale blue of the website. However, if the colours were too close together, it would 
be difficult to see the map, so that was a challenge. 

Background adjustment; Removed background decoration. It was too cluttered with maps and 
decorations.
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Using Social Media to Generate 
Interest among Residents  
I found out from my research that there are several Facebook groups that 
Kamigori residents are members of so I created a community on Face-
book for the Kamigori Street Art Project with a 3D video and website link 
to allow as many people as possible to access it (Fig 49). 

I have also created posters to put up at the homes of facilities and resi-
dents who are sympathetic to the street art event (Fig 50). Since Kamig-
ori is a small town, flyers are also very effective in terms of sharing in-
formation (Fig 51). This is because we still have the culture of the circular 
board (Fig 52). I am planning to post a flyer with the URL of the website 
where videos can be viewed on the circulars and inform local residents 
about the project. 

Fig 49  Facebook 

Fig 50   Poster 

Fig 51   Flyers; More detailed information is on the back of the flyer.

Fig 52  Circular board
This is a notice board which can be used 
by the residents and associative groups to 
display flyers and other information relevant 
to the households in the neighbourhood. 
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Experiments in Main Visual

Representing two futures: the future of street art 
and the future of Kamigori on a polluted river 
with a landfill. 

Final Main Visual; 
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Conclusion 

Currently, there are cities like Melbourne and Bristol that are successfully 
using street art to turn their towns into tourist attractions. This means 
that Kamigori has the potential to do the same and use street art to turn 
the town into a tourist attraction. In addition, the characteristics of street 
art make it an ideal medium for addressing the political issues facing 
Kamigori by informing the public. In Japan, it makes sense to use street 
art to promote Kamigori, as evidenced by the success of the Shibuya 
event and Banksy’s exhibition. However, the attractive and repulsive char-
acter of street art can also be seen as a crime.  
Moreover, in Japan, there is still a culture that believes that street art is 
intertwined with crime. Therefore, for the sake of security in Kamigori, 
I plan to create the street art in the riverside area in the centre of the 
town. The riverside area is below the population of Kamigori so I believe 
that it will not have much impact on the landscape of the town. Moreover, 
the large river is a symbol of Kamigori so it can have a strong pres-
ence. Also, there are fewer walls of street art that can be legally hung in 
Japan nowadays. Holding an exhibition in Kamigori means that Japanese 
street artists will have more opportunities to paint on walls. It is also a 
win-win opportunity for Kamigori, which has no income. However, even 
though street art is an effective tool to revitalize a town, street art is still 
controversial in Japan. This also means that street art cannot be easily 
introduced to Kamigori. Installing a street art event in place of a proposed 
landfill requires the permission and approval of the Kamigori residents 
who live in the area. For this reason, I first created a tool to make the 
residents aware of the potential of street art through the final major pro-
ject. 
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Reflection 

However, street art is not very common in Japan, and there are no legal 
barriers for street artists to draw, so if we can actually exhibit in Kamig-
ori, we can expect to attract much media attention and public interest as 
the first street art town in Japan. However, this is a very large project and 
I could not handle it as a final major project by myself. In order to make 
this project a reality, I need the cooperation of the residents, the govern-
ment, and the general public who can support me financially.  

When I was thinking about this project, I had a chance to talk with a 
Japanese real estate agent lady in London, and she knew someone from 
Sumitomo Real Estate company, which is also a major Japanese urban 
development business company, and if Kamigori town understands the 
acceptance of street art, she will give me a chance to talk to Sumito-
mo Real Estate about my project. So, after graduation, I plan to return to 
Japan with a video, website, posters, and flyers to propose to the Kamig-
ori town office with the cooperation of the residents. My project is just 
a small step, but I hope that this will be an important start for a larger 
project. 
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